
PROFESSIONAL DEVELOPMENT
Re!ecting its core mission, NextGenBaker activities 
include a strong focus on development of leadership  
skills with insights from experts both inside and  
outside the baking industry.

PUBLIC POLICY ENGAGEMENT
Members learn how current public policy decisions  
impact the baking industry and gain "rsthand  
experience of the value of active participation  
in the political process.

RELATIONSHIP BUILDING
Develop a strong network of career-long relationships  
with peers from baker and allied ABA Member  
companies. NextGenBakers also have the opportunity  
to engage in special networking events with longtime 
leaders of the baking industry.

INDUSTRY TRENDS 
EDUCATION
 
Members are updated on the latest 
baking industry trends to maintain  
an awareness of potential impacts  
to their company and opportunities  
to contribute to business innovation 
and growth.
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Download The Power of Bakery at FMI.org/FreshFoods or$PHULFDQ%DNHUV�RUJ�3XEOLFDWLRQV

NextGenBaker is the premiere program developing the leadership of the 
wholesale baking industry – baker and supplier executives of all experience  
levels with growth potential. 
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